Collective creativity as organization’s activity resource: situation and perspectives of study 
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Main approaches to collective creativity study as group phenomenon have been analyzed. The main tendency in the development of psychological studies of creation and creativity - shift of researches’ interest from individual forms to collective ones, especially in creative activity of small labour groups and organizations - is allotted and argued. The authors systemize diverse forms and concrete specific ways of organization and stimulation of collective creativity when such modern complexes as community of innovators, innovative teams, temporal creative groups, innovative “incubators” and etc., and innovative competitions, conferences, etc. are created and operate. The analysis and systematization of numerous intragroup and organizational factors influencing the character of collective creativity is conducted. 
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